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Our Communication Map
In addition to publishing this integrated report, the Hitachi Construction Machinery Group fulfills its 
accountability responsibility and engages in more meaningful communications with stakeholders through 
media such as the ESG Data Book and Sustainability Website.

●	ESG Data Book
We publish detailed information 
related to the ESG performance of 
the Hitachi Construction Machinery 
Group in our ESG Data Book.

●	Sustaiability Website
This site provides a comprehen-
sive report on the sustainability 
activities of the Hitachi Construction 
Machinery Group.

●	Corporate Governance Report
Our Corporate Governance Report 
describes the basic approach of 
the Hitachi Construction Machinery 
Group to corporate governance 
and capital structure.

●	Human Capital Report
This report shares quantitative 
information related to the Hitachi 
Construction Machinery Group’s 
human capital as well as its 
human capital strategy and initiatives. 

●	Investor Relations Website
This website shares financial results and IR news, as well as information for individual investors and various IR materials,  
in a timely manner.

●	Annual Securities Report
This document reports on the company’s corporate affairs, business overview and financial information in each fiscal year 
pursuant to the Financial Instruments and Exchange Act.

●	Business Explanatory Meeting Materials
Materials used for explanatory meetings and ESG briefings for institutional investors and analysts are uploaded along with 
summaries of Q&A sessions.

<Public Relations>
●	TIERRA+ (magazine)

TIERRA+ is a quarterly magazine published to inform a wide range of stakeholders about the Hitachi Construction Machinery 
Group’s activities in Japan and overseas.
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